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FORWARD LOOKING STATEMENTS

Thispresentationcontainsforward-looking statementsthat involve risksand uncertainties,suchas statementsabout our
plans,objectives,expectations,assumptionor future events In somecasesyou canidentify forward-looking statements
by terminology such as "anticipate,” "estimate," "plan," "project," "continuing," "ongoing," "expect," "believe," "intend,"
"may,""will," "should,""could" andsimilarexpressionsForwardlookingstatementsinvolveestimates assumptionsknown
and unknown risks, uncertaintiesand other factors that could causeactual resultsto differ materially from any future
results, performances, or achievementsexpressedor implied by the forward-looking statements Forwardlooking
statementsshould not be read as a guaranteeof future performanceor results, and will not necessarilybe accurate
indicationsof the times at, or by, which suchperformanceor resultswill be achieved Forwardlooking statementsare
basedon information availableat the time those statementsare made or management'syood faith belief as of that time
with respectto future events,and are subjectto risksand uncertaintiesthat could causeactual performanceor resultsto
differ materially from those expressedin or suggestedby the forward-looking statements Important factors that could
causesuchdifferencesinclude,but are not limited to, our ability to successfullgrow our businesghroughacquisitions our
ability to integrate, manageand expand+ L th@i@essour dependencyon a limited number of customers our ability to
implement our growth strategy effectively, our ability to achieveor sustainprofitability; competition from veterinarians
and others in our industry, our ability to successfullygrow our businessthrough acquisitions our ability to integrate,
manageand expand + L tbs#ess reputational damageto our brands economictrends and spendingon pets; the
effectivenessof our marketingand trade promo-on programs recallsor withdrawalsof our productsor product liability
claims our ability to manage our manufacturingand supply chain effectively, disruptionsin our manufacturingand
distribution chains our ability to introduce new products and improve existing products our failure to protect our
intellectual property; costsassociatedvith governmentalregulation our ability to keepand retain key employees and the
risksset forth underthe "RiskC I O (i sedtidn éf our AnnualReporton Form10-K for the yearended December31, 2017
and Quarterly Reporton 10-Q for the period endedMarch 31, 2018

Additionalrisksand uncertaintiesnot currentlyknownto usor that we currentlydeemto be immaterialalsomay materially
adverselyaffect our businessfinancialconditionor operatingresults Theforward-lookingstatementsspeakonly asof the
date on which they are made,and, exceptas required by law, we undertakeno obligationto update any forward-looking
statementto reflect eventsor circumstancesifter the date on which the statementis madeor to reflect the occurrenceof
unanticipatedevents In addition, we cannotassesshe impact of eachfactor on our businessor the extent to which any
factor, or combinationof factors,includingthe VIPPetcaretransactionandits potential impact, maycauseactualresultsto
differ materially from those contained in any forward-looking statements Consequently you should not place undue
relianceon forward-looking statements

NONGAAR-INANCIAMEASURES

This presentationincludes certain non-GAAPfinancial measures,including Adjusted EBITDA Thesenon-GAAPfinancial
measuresshouldbe consideredonly assupplementako, and not assuperiorto, financialmeasuregreparedin accordance
with GAAP Pleaserefer to the Appendixof this presentationfor a reconciliationof AdjustedEBITDAo net income, the
most directly comparablefinancialmeasurepreparedin accordancenith U.S GAAP

The Companydoes not provide guidancefor net income, and similarly cannot provide a reconciliation between its
forecasted adjusted EBITDAand net income metrics without unreasonableeffort due to the unavailability of reliable
estimatesfor certainitems. Theseitems are not within the / 2 Y LJI gb®tr® and may vary greatly between periodsand
couldsignificantlyimpactfuture financialresults
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Provide the Best Veterinary Products and Services Avail&ie\ll
Pets at an Affordable Cost and Greater Convenience for Pet Parents
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THE PET CARE AND SERVICES MARKET ARE INCREDIBXY HEALTF

Total U.S. Pet market is estimated to
reach $86.7b in 2018 (+6% vs. prior year)

Market growth has remained
consistentfrom 201317, and
keepingpace withconsumer
spendingoverall

Pethealth_is becoming
AYONBLIaAy It e
Petowners consistently invest in their pets;
the new generation of petowners continuethe
trendl & G KSe@&
healthy and happy life filed with products and
experiences fit fomumanO 2 y & dzY LJG A 2 v ¢

Source: Based on IRI InfoScan® Reviews; US Census Bureau,
Economic Census, Service Annual Survey, and Non- Employer
Statistics; US Bureau of Economic Analysis/ Mintel
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TOTAL U.S. SALES AND FAN CHART FORECAST OF PET
CARE AND SERVICES, AT CURRENT PRICES, 2013
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CONTINUED GROWTH

Millennial® and Gen Z Pet Owners Continue the Humanization of Pets

) *Now the largest pebwning demographisegment

43%? fSMiij”%nniall-lséRefir trggr;\eilr\w & C dzNJ
q 44%Of Millennialsand
6 /Y050 winmarre O°¢ 0N ¢
50%b8
PET OWNERS FEEL THEIR PET IS AN

(0p)

IMPO RTANPART OF THE FAMILY 1 USP 1OWHE Sd yT p vey conducted in the US and Canada, October 2017, n=1,250

1 N tional Pe! tOWne s Survey, 2018.
3 P IOwner vey by th H uman A nimal \B nd Research Institute (HABRI), 2016, n=1,995.
4. Harris Poll http.//www.th eharrispoll.com/healthnd-ife, /P tsare-Membersof-the-Family.html
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COSTI®HEBE wL a! w . lwwL9wW ¢h twht 9w =+

5

o Inthe past two yearshearly DOG AND CAT OWNERS ALIKE ARE CONCERNED
28% ofhouseholds experienced ABOUT THE COST OF PET OWNERSHIP
barriersto veterinary care
e The overwhelmingarrier
for all groups of pebwners .
d |Igt g fc " Exclusive Cat
gn_ a ypes .O are Oowner
isfinancial with
80%unable toobtain m Exclusive
preventative care due to Dog Owner
financial constraints
It is costly to take | | worry I will not be able to L
care of my pet FF¥F¥F2NR Yé LISuQa YSRAOIf @
Source: Access to Veterinary Care: Barriers, Current Practices & Public Policy, Source: Lightspeed/Mintel, 1,689 internet users aged 18+ who own a pet, March 2018
Aproject of the Access to Veterinary Care Coalition, December 17, 2018 vdzSaldAzyyY a2KAOK 2F (KS F2ftt2¢Ay3 &Gl GSYSyida loz2dzi 26yAy3 |
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TO VETERINARY CARE AND PRODUCTS

OV E Rof Flea & Tick Product

50(y Purchases are Made in
ORetail Outlets orOnlinet

COST

O Of Pet Owners say theyould purchase
Onore pet meds frontheir vet if they
offered more competitive price$

QD0 omeo ey CONVENIENCE

O-nore pet meds if their vet were
more conveniently located

1. Source: Kynetec, 2018, Q3 PetInsight: Omnibus, Published November 2018
N=1,087 Dog Owners; 778 Cat Owners
Question: Thinking about all the flea/tick product purchases you have made
in the past 12 monthswhere did you purchase these product(s) from?

2. Packagedracts, Survey of Pet Owners, January, 2018. Strongly Agree or Somewhat . . o
Agreeli 2 G KS 1jdzSadAazyyY daL é2dzZ R LINOKFasS Y2NB LISG YSRa FTNRBY @Sia AFXE
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Provide the Best Veterinary Products and Services AvailémeAll
Pets at an Affordable Cost and Greater Convenience for Pet Parents

MASS / GROCERY CLUB PET SPECIALTY ECOMMERCE RETAIL PHARMAC

Walmart
(® TARGET

/@7\\ A
L\ DACT))
\\,// Albertsons

Publix

meijer N

MENARDS)H

DOLLAR
GENERAL

Eherco PETSMART amazon.com
S==—WHOLESALE p etCOl. ? Clwycom

@ (PﬁLIPS Walmart.com

pet Jeb.com
3 st @ PETSMART.com
WROLESALECLUB TRACTOR petco.com
SUPPLY C2
®:pet foodexpress
PET SUPPLIES PLUS

HEALTH & WELLNESS PRODUWRHSRMACEUTICAROCLINIGOWTREATS

YCVsS

RITE |

Andas
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COMMITTED TO AFFORDABLE, CONVENIENT PET CARE TO ALL PETS AND PET PAREI
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