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Thispresentationcontainsforward-looking statementsthat involve risks and uncertainties,suchas statementsabout our plans,
objectives,expectations,assumptionsor future events,includingstatementsregardingthe proposedacquisitionof VIPPetcareby
PetIQ, the expectedclosingdate of the acquisitionand the potential benefitsand synergiesof the acquisition. In somecases,you
canidentify forward-lookingstatementsby terminologysuchas"anticipate,""estimate,""plan," "project," "continuing,""ongoing,"
"expect," "believe," "intend," "may," "will," "should," "could" and similar expressions. Forward-looking statements involve
estimates, assumptions,known and unknown risks, uncertainties and other factors that could causeactual results to differ
materially from any future results, performances,or achievementsexpressedor implied by the forward-looking statements.
Forward-lookingstatementsshouldnot be readasa guaranteeof future performanceor results,andwill not necessarilybe accurate
indicationsof the times at, or by, which suchperformanceor resultswill be achieved. Forward-looking statementsare basedon
information availableat the time those statementsare madeor management'sgood faith belief as of that time with respectto
future events,and are subject to risksand uncertaintiesthat could causeactual performanceor results to differ materially from
thoseexpressedin or suggestedby the forward-lookingstatements. Important factorsthat couldcausesuchdifferencesinclude,but
are not limited to, the impact of COVID-19 on our businessand the globaleconomy; our ability to successfullygrow our business
through acquisitions; our dependencyon a limited numberof customers; our ability to implementour growth strategyeffectively;
our ability to sustainprofitability; competition from veterinariansand others in our industry; reputationaldamageto our brands;
economictrendsandspendingon pets; the effectivenessof our marketingandtrade promotion programs; recallsor withdrawalsof
our productsor product liability claims; our ability to manageour manufacturingand supplychaineffectively; disruptionsin our
manufacturingand distribution chains; our ability to introducenew productsand improveexistingproducts; our failure to protect
our intellectualproperty; costsassociatedwith governmentalregulation; our ability to keepandretain keyemployees; andthe risks
set forth under the "RiskCŀŎǘƻǊǎέsectionof our AnnualReporton Form10-Kfor the yearendedDecember31, 2019, our Quarterly
Reporton Form10-Q for the quarter endedJune30, 2020 and other filings from time to time with the Securitiesand Exchange
Commission.

Additional risks and uncertaintiesnot currently known to us or that we currently deem to be immaterial also may materially
adverselyaffect our business,financialconditionor operatingresults. Theforward-lookingstatementsspeakonly asof the date on
which they are made, and, exceptas required by law, we undertakeno obligation to update any forward-looking statement to
reflect eventsor circumstancesafter the date on whichthe statementis madeor to reflect the occurrenceof unanticipatedevents.
In addition,we cannotassessthe impactof eachfactor on our businessor the extent to whichanyfactor,or combinationof factors,
maycauseactualresultsto differ materiallyfrom thosecontainedin anyforward-lookingstatements. Consequently,you shouldnot
placeunduerelianceon forward-lookingstatements.

Thispresentationincludescertainnon-GAAPfinancialmeasures,includingadjustedgrossprofit, adjustedG&A,adjustednet income
and AdjustedEBITDA. Thesenon-GAAPfinancialmeasuresshouldbe consideredonly as supplementalto, and not as superior to,
financialmeasurespreparedin accordancewith GAAP. Pleaserefer to the Appendixof this presentationfor a reconciliationof these
measuresto net income,the mostdirectlycomparablefinancialmeasurepreparedin accordancewith U.S. GAAP.

FORWARD-LOOKING STATEMENTS
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OUTLINE

Å RESULTS OVERVIEW

Å GROSS PROFIT ADJUSTMENTS

Å GAAP FINANCIALS

Å G&A ADJUSTMENTS

PRESENTERS Cord Christensen, CEO 
Susan Sholtis, President

John Newland, CFO

Å APPENDIX

Å COVID-19
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Å STRENGTH IN PRODUCT SEGMENT

Å SERVICES SEGMENT REOPENING PLAN



THANK YOU TO OUR COMMUNITIES
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Help Keep Our Team and 
Those Around Us Safe

Deliver a Smarter Way to Help 
Pet Parents Care for Their Pets

Build Our Future Business 
in Innovative Ways

Leverage Our Size & Pace 
to be Nimble & Adapt

Picture of 
Operations 
Workers

THE HEATHCARE COMMUNITY OUR RETAIL PARTNERS OUR PET OWNERSOUR ASSOCIATES

WE ARE FOCUSED ON EMERGING STRONGER FROM COVID-19

Stay True to Our PurposeShow Genuine Care & Concern Answer Post-COVID Needs Evolve in a Fluid Environment
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Á Fourth quarter net sales of $164.2 million compared to $154.3 million for the same period last year, an 

increase of 6.4%; FY20 net sales of $780.1 million, an increase of 10.0%

Á Fourth quarter Product Segment net sales of $145.1 million compared to $134.9 million for the same 

period last year, an increase of 7.5%; FY20 net sales of $725.7 million, an increase of 17.6%

Á Fourth quarter adjusted gross margin of 20.0% compared to adjusted gross margin of 17.6%, an increase 

of 240 basis points; FY20 adjusted gross margin of 19.6% compared to adjusted gross margin of 18.2%, an 

increase of 138 basis points

Á Fourth quarter adjusted EBITDA of $13.0 million compared to $9.7 million for the prior year period, an 

increase of 33.9%; FY20 adjusted EBITDA of $67.8 million compared to $60.7 million for the prior year 

period, an increase of 11.7%

Á Total liquidity of approximately $128.5 million, and an additional $15 million available via an accordion 

feature of the credit agreement for a total of $143.5 million

FOURTH QUARTER & FULL YEAR 2020 HIGHLIGHTS

Notes: 1 - Non-GAAP financial measure.  See the Appendix of this presentation for a reconciliation of the most comparable GAAP measure.

RECENT PETIQ FINANCIAL HIGHLIGHTS
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Á 460 basis point Improvement in Product AdjEBITDA Margin since 2017

Á CAGR of 39.6% in Product Sales over 4 years

Á CAGR of 56.1% in Product AdjEBITDA in 4 years

Á /ƻƳǇŀǊŜŘ ǘƻ ǎŀƳŜ ǇŜǊƛƻŘ ǇǊƛƻǊ ȅŜŀǊΣ ǿŜΩǾŜ ǎŜŜƴ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ƛƴ 9ŎƻƳƳŜǊŎŜΥ
Á 42% total growth 
Á 39% growth in Non Rx Items
Á 161% growth in tŜǘLvΩǎown brands 
Á 95% growth in tŜǘLvΩǎown brands excluding Capstar

Á For the 52 Weeks ended December 26, 2020, tŜǘLvΩǎflea and tick manufactured brands increased 
13%, outpacing category growth rates, and market share increased 40 bps

Á Our brands grew 63% in the e-commerce channel, Capstarbrand increased 73% and Pet 
Armor Plus increased 41%

Á In 2020 the oral flea & tick treatments grew 24%, with tŜǘLvΩǎportfolio increased 26% 
and commanded the largest share of any oral brand in the measured oral category data. 

KEY HIGHLIGHTS

*Nielsen report and data from 1010 Data for the period ended 12/26/2020

STRENGTH IN PRODUCT SEGMENT

PRODUCT ADJ EBITDA GROWTH

PRODUCT SALES GROWTH

$266.7

$450.2

$617.1

$725.7

2017 2018 2019 2020

Products Sales

$30.8 

$52.2 

$73.5 

$117.2 

11.6% 11.6%
11.9%

16.2%

2017 2018 2019 2020

Products Adj EBITDA Adj EBITDA Margin %

CAGR: 56.1%

CAGR: 39.6%
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RECENT PETIQ HIGHLIGHTS

Á !ƭƭ ƻŦ ǘƘŜ /ƻƳǇŀƴȅΩǎ ŎƻƳƳǳƴƛǘȅ ŎƭƛƴƛŎǎ ŀƴŘ ǿŜƭƭƴŜǎǎ ŎŜƴǘŜǊǎ ŀǊŜ ƻǇŜƴΣ ŀǎ ƻŦ 5ŜŎŜƳōŜǊ омΣ нлнл

Á Celebrated 19 new wellness center grand openings in the fourth quarter of 2020 in line with our 

stated objective for the quarter for a total of 126 wellness centers in operation at the end of 2020

Á Results from recent re-openings have continued to demonstrate an increase in pet per clinic and 

dollars per pet as compared to the prior year period and a return to pre-COVID-19 levels

Á 4Q20 Services net revenues of $19.2 million compared to $19.4 million for the same period 

last year ςreflecting an average clinic closure rate of 12% to 16% due to COVID-19 related 

illnesses, similar to other consumer-facing businesses 

Á On a sequential basis Services segment net revenues increased 60% from 3Q20 and adjusted 

EBITDA improved 129%

Á Continued to connect with more pet parents and their pets virtually via Telehealth Platform for 

community clinics and wellness centers to provide pet health and wellness services

Á The Company expects to open 130 to 170 new wellness centers in 2021

PROVIDES UPDATE ON SERVICES REOPENING PLAN
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WELCOME TO OUR NEW PETIQBOARD MEMBERS

PETIQ | TOWN HALL 

{ƘŜǊȅƭ hΩ[ƻǳƎƘƭƛƴ Kim Lefko

Å Co-founder of Women on Boards Project and the JEDI (Justice, 
Equity, Diversity and Inclusion) Collaboration since 2019

Å Former CEO and President of REBBL Inc. from 2015 to 2019
Å Former co-founder and CEO of Plum Organics
Å Former CEO of ClifBar & Company
Å Previously served as Executive Director for Entrepreneurial 

Studies at Stanford Graduate School of Business
Å !ǳǘƘƻǊ ƻŦ YƛƭƭƛƴƎ LǘΥ !ƴ 9ƴǘǊŜǇǊŜƴŜǳǊǎΩ DǳƛŘŜ ǘƻ YŜŜǇƛƴƎ ¸ƻǳǊ 

Head Without Losing Your Heart
Å Bachelor of Business Administration in Marketing from the 

University of Michigan; MBA in Marketing and Finance from the 
Kellogg School of Management

Å Chief Marketing Officer of Ace Hardware Corporation since 
2018

Å Former Chief Marketing Officer, General Manager and EVP 
of Marketing with Weber-Stephen Products LLC from 2013 
to 2018

Å Former SVP Sales and Company Officer of Marketing at 
Radio Flyer from 2010 to 2013

Å Previously served in positions at Graco/ƘƛƭŘǊŜƴΩǎ tǊƻŘǳŎǘǎ 
(a Newell Rubbermaid Company) from 2001 to 2010

Å Bachelor of Applied Science in Marketing and Economics 
from Cornell University



9

$ IN MILLIONS DECEMBER 31, 2020 DECEMBER 31, 2019 DECEMBER 31, 2020 DECEMBER 31, 2019

PRODUCT SALES $145.1 $134.9 $725.7 $617.1

SERVICE REVENUE $19.2 $19.4 $54.3 $92.3

TOTAL NET SALES $164.2 $154.3 $780.1 $709.4

COST OF PRODUCTSOLD $115.3 $113.3 $584.4 $530.0

COSTOF SERVICES $20.3 $20.6 $60.5 $72.0

TOTAL COSTOF SALES $135.6 $133.9 $644.9 $602.1

GROSS PROFIT $28.6 $20.5 $135.2 $107.4

GROSS PROFIT AS % OF NET SALES 17.4% 13.3% 17.3% 15.1%

G&A $32.6 $28.9 $138.4 $103.2

G&A AS % OF NET SALES 19.9% 18.7% 17.7% 14.5%

CONTINGENT NOTE - $4.2 - $7.3

OPERATING INCOME ($4.1) ($12.6) ($3.2) ($3.1)

TAX &OTHER EXPENSES ($7.8) ($1.1) ($77.8) ($11.2)

NET (LOSS) INCOME ($11.9) ($13.7) ($81.0) ($14.3)

ADJUSTED EBITDA* $13.0 $9.7 $67.8 $60.7

THREE MONTHS ENDED

Notes: * Non-GAAP financial measure.  See the Appendix of this presentation for a reconciliation of Adjusted EBITDA
to net income, the most comparable GAAP measure

FINANCIAL PERFORMANCE

YEAR ENDED
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ADJUSTED GROSS PROFIT

GROSS PROFIT RESULTS PERFORMANCE

FOR THE QUARTER ENDED DECEMBER 31, 2020

The Company reported adjusted Gross Profit of $32.3M, an increase 
of $5.5Mcompared to 4Q19. Gross margin increased 245 basis points 
to 20.0% even as the company experienced an estimated 264 basis 
point Service margin headwind from the temporary Services segment 
closures.  Adjustments from GAAP gross profit to adjusted gross profit 
include:

$ IN MILLIONS

NON SAME STORE CONTRIBUTION
Adjustment includes net revenue of $2.9M and costs of $6.4M in the 
Services Segment associated with operating retail service locations that 
have been open less than 6 full quarters.  

COVID-19 RELATED LOSS
Costs related to maintaining service and product segment infrastructure 
and labor during COVID-19 pandemic.

$28.6 

$3.5 $0.2 

$32.3 

GAAP NON-SAME STORE
CONTRIBUTION

COVID-19 RELATED LOSS AS ADJUSTED

17.4% 20.0%
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ADJUSTED G&A

G&A RESULTS PERFORMANCE

FOR THE QUARTER ENDED DECEMBER 31, 2020

$ IN MILLIONS

17.2% 19.1%

ACQUISITION EXPENSE
Adjustment includes expenses associated with the purchase of Perrigo Animal 
Health, including items such legal and tax services.

STOCK COMPENSATION EXPENSE
Expenses associated with employee and director equity awards.

NON-SAME STORE G&A
Adjustment outlines expenses associated with operating wellness centers, 
regional offices, and host partner clinics that have been open less than 6 full 
quarters.

INTEGRATION EXPENSE
Represent costs related to integrating the acquired businesses and a supplier 
contract settlement which has a deferred payment stream.

CLINIC LAUNCH EXPENSE
Represents nonrecurring costs to open new veterinary wellness centers in our 
Services segment.

LITIGATION EXPENSE
Represents nonrecurring costs associated with various litigation matters.   

COVID-19 RELATED LOSS
Costs related to maintaining service and product segment infrastructure and 
labor during COVID-19 pandemic.

Adjusted G&A was $27.1 million, representing an increase as a 
percent of sales of ~202bpsvs. 4Q19.  Adjustments from GAAP G&A 
to Adjusted G&A include:

$32.6 

$0.8 
$2.6 

$0.4 $0.2 $1.0 
$0.3 $0.2 

$27.1

GAAP ACQUISITION
EXP

STOCK COMP
EXP

NON-SAME
STORE

CONTRIB

INTEGRATION
COSTS

CLINIC
LAUNCH EXP

LITIGATION
EXP

COVID-19
RELATED

LOSS

AS ADJUSTED

19.9% 16.5%
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APPENDIX


